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 The study is aimed at explaining the relationships among trust, self-esteem and 
satisfaction with life of university student with their social media use and some 
demographic variables. The demographic variables are; gender, socioeconomic 
status, grade point average (GPA) of students and their stated worldviews. The 
study employed a quantitative research approach. The subjects of the study were 
students of several social science departments in 12 different Turkish state 
universities located in several parts of Turkey. The total number of the students 
involved in the study was 2253. The data was collected by a categorical variable 
form and 3 other scales developed for the research project. The scales were Likert 
type scales. Their reliability and dimensions are explained in detail in method 
section of the study. The data were analyzed through one-way-ANOVA. The main 
findings are; the frequency of social media use creates a difference in trust levels of 
university students. It is found out that a higher average of the grades means higher 
self-esteem among students. There is significant difference between genders in 
students’ satisfaction with life. 
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INTRODUCTION 

While social media tools are rapidly impacting in people's lives, so do researcher try to 
understand the extent to which it affects people. Growing interest in research area also 
associated three important variables related to social media; self-esteem, trust and 
satisfaction with life (Steinfield et al, 2008). Social media networks gaining importance 
in playing a crucial role in democratic societies to function in modern societies. Many 
students have begun to use social networking more for academic fields. Although they 
are concerned about privacy and trust, students are still willing to use these networks 
(Kyei-Blankson & Subramanian, 2016). Self-esteem, trust in human nature and 
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satisfaction with life are the factors that became even more important after the social 
media began to affect human life very deeply. There are many researches that have 
produced a contrasting effect on the self-esteem and life-satisfaction of the internet. 
Some of them claim that the Internet cause loneliness for the people, and that it damages 
the social network that they have created in the physical life (Hofer & Aubert, 2013). On 
the other hand, some researches have pointed out that the internet and social media is 
beneficial for democratic societies because of its flexible and multifunctional structure 
independent from time and space (Hofer & Aubert, 2013). In both cases self-esteem, 
trust and satisfaction with life are important factors.  

There are conflicting research findings on the relationship among self-esteem, 
satisfaction with life and social media usage among young people. A study of Metzler & 
Herbert (2015) point that Facebook, a social media platform, highlighted the beneficial 
effect on self-esteem as a variable of the present research. The study displayed that 
overall adolescents' self-presentation on Facebook reflects their reported self-concept 
facets. That is, there is a positive association between adolescents' congruent self-
presentation and self-esteem. Contrary to the benefits of the Internet and social media to 
the lives of individuals, discussions continue on the negative reflections. Sahin (2015) 
found that social media addiction has negative effects on life satisfaction of university 
students. In other words, as the addiction on social media increases, life satisfaction of 
university students will decrease. In another study, it was revealed that internet and 
social media addiction led students to depression. Therefore, it is possible to say that 
there is a decrease in life satisfaction of students when it comes to social media usage. In 
addition, it was found out that students with high self-esteem use the internet less 
frequently and effectively. Moreover, it is suggested that these students are less likely to 
be depressed, and as a result their level of satisfaction with life is higher (Kırcaburun, 
2016). 

Social Media and Trust, Satisfaction with Life, Self-Esteem  

When the structure of democratic societies is analyzed, it is emphasized that one of the 
most basic indicators of the healthy functioning of these societies is trust. Trust is 
gaining importance both in the confidence that individuals have in respect of the other 
individuals who make up the society, and in the confidence, they have in the institutions 
of the democratic system. Trust is perhaps the most important concept in the functioning 
of social cohesion, economic efficiency and sound democracy (Newton, 2001; Newton 
& Zmerli, 2011). Studies show that the relationship among trust, self-esteem, 
satisfaction with life and social media use are there to be examined for the foreseeable 
future. 

Social media creates a unique and constant social address for individuals, thus enabling 
them to reach and re-do their connections for the individual without restriction in terms 
of spatial, temporal and social distance. It is also a functional tool for developing close 
relationships with social media by reminding individuals about the need to link through 
algorithms. In this context, individuals who share common ideas and ideas develop their 
common interests through social media (Greenhow & Burton, 2011; Quinn, 2016). 
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Trust is generally described as one’s actions that make the person vulnerable to some 
other person(s) on the presupposition that the other will act positively. This happens in a 
social context. Individuals interact with each other in social relationships for mutual 
benefit. That is why, trust is a psychological state that guides individuals’ actions based 
on past experiences and future expectations from other human beings (Korsgaard, 
2018). Thus, it is an important variable to consider when researching about social media 
which is solely works for human interaction.  

One can find definition of self-esteem as a person’s self-evaluation of himself or herself, 
or one’s judgment of self-worth (Branden, 1969; Zywica & Danowski, 2008; Havi & 
Samaha, 2017). The studies examining the link between self-esteem and social media 
use asserted that individuals having low level of self-esteem tend to use social media 
more frequently to improve self-image and self-esteem (Steinfield et al., 2008; Błachnio 
et al., 2016). Similar to trust, self-esteem is also rooted in interpersonal rejection and 
acceptance (Riker, 2017). Scholars attributed too much importance to self-esteem in 
understand a persons’ psychology and well-being. Many negative outcomes were 
attributed to low level of self-esteem. However, researchers do not agree on the 
importance of the self-esteem as it was attributed before (Riker, 2017; Baumeister & 
Vohs, 2018). Nevertheless, it is still an important variable alongside trust and 
satisfaction with life when researching university students’ use of social media. Self-
esteem is the essence of social experiences such as social acceptance, interpersonal 
characteristics, interpersonal behavior, relationship quality and relationship continuity 
(Cameron & Granger, 2018). That is, it is an associated trait with constructs making 
human a social being. Cameron & Granger (2018) conducted a meta-analysis of the 
relationship between self-esteem and five interpersonal traits in order to show the 
importance of self-esteem in understanding interpersonal relationships. The results 
indicated that the association between self-esteem and the majority of objective 
interpersonal indicators was small to moderate. Marino et al., (2018) conducted a 
comprehensive meta-analysis on problematic Facebook use. According to these results, 
there was a positive effect in favor of girls, a positive relationship was found between 
problematic Facebook use, online time spent and internet addiction. Moreover, 
problematic Facebook usage, time spent and internet addiction variables are negatively 
correlated with self-esteem. Problematic Facebook usage, neuroticism and responsibility 
were found to be most closely related to personality traits. Barucha (2018) also 
examined the extent to which social media plays a role in reducing well-being, 
dependent behavior and other harmful social effects. Social media usage patterns are 
categorized as threats to well-being because of the nature of online relationships. 

Calvo, et al., (2018) explained the use of social networking sites in homeless individuals 
and the relationship between their use and self-esteem and life satisfaction levels. These 
results indicate that there is a high level of use of internet and social networking sites 
among these people, and even slightly higher than the other general population. The 
variables affecting the level of well-being are related to being in contact with social 
networking sites, especially with friends. Self-esteem plays a crucial role in adolescents 
school life (Mustapha & Odediran, 2019). 
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Satisfaction with live is used a general term to describe a person’s general well-being 
and quality of live. A person’s satisfaction with life is affected by many factors that are 
inevitable mingling with the person normal way of life (Veenhoven, 1996). Those 
factors can be age, gender, socio-economic status, sociocultural environment, personal 
construct and so on (Koker, 1991).  

Satisfaction with life is crucial for a person to overcome ongoing obstacles and 
psychological well-being (Myers & Diener, 1995).  A body of research have been 
accumulated over the years about the relationship between satisfaction with life and 
social media use (Błachnio & Przepiorka, 2018; Marino et al., 2018). Less attention was 
paid to university students’ satisfaction with life, their social media use and academic 
performance. However, there recent research indicating that there is a positive 
relationship between university students’ satisfaction with life and academic 
achievement (Ellison et al., 2007; Saha & Karpinsky, 2018). In another study, Cattık & 
Aksoy (2018) found that there was a strong and significant relationship among social 
support, self-efficacy and satisfaction with life as perceived by the families of children 
with developmental disability. They found that social support and self-efficacy variables 
had significant predictive power in explaining satisfaction with life.  Hawi & Samaha 
(2017) found that while social media addiction was negatively correlated with self-
esteem, there was a positive correlation between self-confidence and satisfaction with 
life. Moreover, the results of the path analysis showed that self-esteem mediated the 
impact of social media addiction on life satisfaction. Blachnio &Przepiorka (2019) 
tested the relationship between smartphone embedding, self-esteem, loneliness and 
satisfaction with life. The low level of loneliness is also a predictor of Facebook login, 
which is also in turn a predictor of loneliness. 

Trust, self-esteem and satisfaction were treated as dependent variable in a series of one-
way ANOVA with categorical variables of gender, academic achievement (GPA), 
socioeconomic status and frequency of social media use and worldviews of university 
students.  

Thus, the research questions formulated to understand the relationship among university 
students’ social media use, trust to human nature, self-esteem and satisfaction with life 
with the categorical variables mentioned above: 

Is there any differentiation in variance in university students’ level of trust to human 
nature according to gender, GPA, socioeconomic status, frequency of social media use 
and worldviews?  

Is there any differentiation in variance in university students’ level of self-esteem 
according to gender, GPA, socioeconomic status, frequency of social media use and 
worldviews?  

Is there any differentiation in variance in university students’ level of satisfaction with 
life according to gender, GPA, socioeconomic status, frequency of social media use and 
worldviews? 
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METHOD 

Model 

The study employs a survey research model. In order to gather a set of data form a good 
representative sample of the university students studying social science departments in 
Turkish state universities a stratified sampling method was tried to be used. To collect 
data from the intended sample of the population, different data gathering tools were 
developed and used for the research. The data gathering tools were; a demographic data 
sheet was designed for the independent variable such as world views of the students, 
grade point averages (GPA), gender, types of social media use, the frequency of social 
media use and socioeconomic status questions to develop socioeconomic index. For the 
dependent variables, 3 different Likert type scales of self-esteem, trust and satisfaction 
with life were developed. 

Population and Sampling 

The data was collected from 2253 university students. A stratified sampling method was 
tried to be employed for the study across Turkey. However, among randomly selected 
universities from 26 regions in Turkey only twelve faculties responded positively. Thus, 
2253 students were involved in the study with the varying response rates from each 
university. One should note that ‘sample of the study’ does not reflect the intended 
representation of the population under investigation. Therefore, the results cannot be 
generalized. The universities are Eskisehir Osmangazi University, Anadolu University, 
Hacettepe University, Gazi University, Karadeniz Technical University, Karabuk 
University, Adıyaman University, Ataturk University, Dumlupınar University, Usak 
University, Necmettin Erbakan University and Istanbul University. 

Features of the sample: students are all 2. 3. and 4
th

 year students studying letter 
faculties of state universities. The gender ratio is nearly 70%-30% in favor of female 
gender.  

Data gathering tools 

Demographic data collection tool included many items to create socio-economic status 
index. Demographic data sheet also designed to collect data on; grand point average of 
students, gender, and membership to any NGOs based in or out of university campus, 
political views of the students, type of social media use and frequency of social media 
use. Self-esteem, trust and satisfaction with life scales were developed for the study. The 
scales are all included choices of 0 to 9 (0 means none/never 9 means completely/all the 
time) for each item in a Likert type of selection. 

Validity and Reliability  

A pool of items was developed for each scale drawn from the literature. Then, validity 
check procedures were completed by utilizing expert opinions for each scale. A pilot 
study was carried out for each of the scales for both validity and reliability. In order to 
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test whether the scales are suited for factor analysis Kaiser-Meyer-Olkin test was run. 
Cronbach’s Alpha was used to test the scales’ reliability.  

There were several self-esteem studies used for the development of the items in the scale 
for the pilot study (Branden, 1969; Greenhow & Burton, 2011; Havi & Samaha, 2017). 
Self-esteem scale’s items all had choices ranging from 0 to 9 in a Likert type for 
students to mark. Self-esteem scale had values, (KMO= .84, p<.001; .80 Cronbach’s 
Alpha; total variance explained = 56%): The factor analysis shows that the instrument 
contains five items and one factor.  

There were several trust studies used for the development of the items in the scale for 
the pilot study (Newton, 2001; Greenhow & Burton, 2011; Riker, 2017; Havi & 
Samaha, 2017). Trust scale’s items all had choices ranging from 0 to 9 in a Likert type 
for students to mark. Trust scale had values, (KMO= .75 p<.001; .88 Cronbach’s Alpha; 
total variance explained 74%): The factor analysis shows that the instrument contains 
four items and one factor.  

There were several satisfactions with life studies used for the development of the items 
in the scale for the pilot study (Köker, 1991; Saha & Karpinsky, 2018). Satisfaction with 
life scale’s items all had choices ranging from 0 to 9 in a Likert type for students to 
mark. Satisfaction with life scale had values (KMO= .87 p<.001; .87 Cronbach’s Alpha; 
total variance explained 66% o): The factor analysis shows that the instrument contains 
five items and one factor.  

Data gathering procedures 

After finalizing the scales, items were transferred to an optical form for the university 
students to mark and write their choices. The data were collected by the research team 
face-to-face in the classrooms of the universities mentioned above. Having obtained 
legal permissions and ethical comity report, it was only necessary to state the students 
that it is completely voluntary to join in the research. Anonymity and all other ethical 
issues were addressed properly.  

Analysis 

One-way-ANOVA was used to explain the relationship among categorical data and data 
collected through the three scales mentioned. 

FINDINGS  

Statistically significant relationships found in one-way-ANOVOs are reported here 
throughout the findings. 

Self-esteem 

Descriptive findings of the self-esteem instrument showed that the average of university 

students' self-esteem (  = 6.46) was greater than the median.  
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Table 1 
Self-Esteem 

   SS 

Self esteem 6.46 1.77 

In order to test whether gender is an important factor in the possible differentiation in 
students’ self-esteem level, independent group t-test was run. The result shows that 
gender is not a determinant variable in differentiation of students’ self-esteem.   

One-way analysis of variance (ANOVA) was conducted to determine whether university 
students' academic grade averages were a decisive factor in their self-esteem. The results 
are presented in Table 2. The one-way ANOVA result showed that the academic grade 
average was a determining variable for self-esteem (F (4.2221)= 8.970; p <.001). 

Table 2 
Analysis of Variance between GPA and Self-Esteem (ANOVA) 
Source of variance SS SD MS F p< 

Between Groups 110.91 4 27.73 8.97 .000 
Within Groups 6865.33 2221 3.09 

  
Total 6976.24 2225 

   

Table 3 shows multiple comparisons among the groups according to the grade point 
average. Findings show that a higher average of the grades means higher self-esteem, 
and shows that the group with the highest level of self-esteem is the group with an 
average of 3.50-4.00. 

Table 3 
Multiple Comparisons of University Students' Self-Esteem by GPA 

  Groups (GPD)  SS ‘statistically significant from 

1  Below 2 5.82 2.07 3**,4***,5** 
2 2.00-2.49 6.27 1.79 4** 
3 2.50-2.99 6.47 1.68 1** 
4 3.00-3.49 6.69 1.78 1***,2** 
5 3.50-4.00 6.76 1.73 1** 

p < * .05 **.01 ***.001 

One-way analysis of variance (ANOVA) was conducted to determine whether the 
socioeconomic status of university students (SES) was a decisive factor in their self-
esteem. The one-way ANOVA outcome showed that the socioeconomic status of 
university students was not a determining variable for their level of self-esteem. 
According to this finding, the self-esteem of the students does not change according to 
socioeconomic levels. 

One-way analysis of variance (ANOVA) was conducted to determine whether university 
students' worldview (political, religious etc. affiliations) caused any differentiation in 
their level of self-esteem. According to the findings, it can be said that the students' self-
esteem did not differ from each other according to their held worldview.  
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Trust in human nature 

Descriptive findings related to the general trust measurement tool showed that university 
students’ positive tendency average for confidence in human nature is lower than the 

median ( = 3.33). This means that the students' confidence in human nature is fairly 
low. 

Table 4  
Trust in Human Nature 

   SS 

Trust 3.33 2.49 

Independent group t-test was run in order to test whether the gender of university 
students differentiated the positive attitude towards the human nature of trust (Table 5). 

Results were statistically significant (t = -2.04, p <.05). The positive tendency (  = 3.48) 

of male students about their confidence in human nature (  = 3.48) is significantly 

higher than that of female students with positive attitudes toward human nature (  = 
3.24). 

Table 5 
Independent Group T-Test 

Group n  SS Sd t p< 

Female 1540 3.24 2.39 
1137.78 -2.04 .042 

Male 665 3.48 2.69 

One-way analysis of variance (ANOVA) was conducted to determine whether the 
academic grade average of university students was a decisive variable for the positive 
tendency towards confidence in human nature. As can be seen from Table 6, one-factor 
ANOVA showed that the average academic grade average was a decisive variable for 
the positive tendency towards trust in human nature (F (4.2220) = 10.99; p <.001). 

Table 6  
Analysis of Variance in Level of Students’ Trust in Human Nature According to Their 
GPA 
Source of variance SS SD MS F p< 

Between Groups 267.57 4 66.89 

10.99 .000 Within Groups 13511.71 2220 6.09 

Total 13779.28 2224   

Table 7 shows multiple comparisons among the groups according to the grade point 
average. Comparing the students' confidence to human nature according to the grade 

point average of the university students, the tendency to trust in human nature ( = 2.36) 
of the students with below average 2 seems to be lower than that of the students in all 
other groups. Students with a GPA of 3.00-3.49 had a significantly higher tendency to 

trust in human nature (  = 3.70), significantly higher than GPA of 2.00-2.49 (  = 3.09) 

and 2.50-2.99 (  = 3.28). The highest students' tendency to trust in human nature (  = 
3.91) was in the group with the highest-grade average (range 3.50-4.00). It was 
significantly higher than that of the group with the lowest grade average (2.00 and 



 Acun       43 

International Journal of Instruction, January 2020 ● Vol.13, No.1 

below). In this case, it can be said that there is a positive relationship between the grade 
average and the positive tendency regarding trust in human nature. 

Table 7 
The Multiple Comparison of Students’ Level of Trust in Human Nature According to 
Their GPA 

 
Groups  SS ‘statistically significant from 

1 Below 2 2.36 2.22 2*,3***,4***,5*** 
2 2.00-2.49 3.09 2.45 1*,4*** 
3 2.50-2.99 3.28 2.45 1***,4* 
4 3.00-3.49 3.70 2.50 1***,2***,3* 
5 3.50-4.00 3.91 2.76 1*** 

p < * .05 **.01 ***.001 

One-way ANOVA was conducted to determine whether the socioeconomic levels of 
university students (SES) were a determining variable in the positive tendencies towards 
trust in human nature. The results of the analysis revealed that SES was not a 
determining variable (F (4.2241) = 1.07; p = .370). 

Similarly, variance analysis aimed at testing whether university students' worldviews 
make a difference (F (8.2073) = 1.83; p = .067) was run. There was no statistically 
significant difference. 

One-way ANOVA was performed to determine whether the students’ level of trust in the 
human nature varied according to the levels of their use of social media. As a result of 
one-way ANOVA, it is seen that the average of level of trust in the nature of the students 
is different according to the frequency of social media usage (F (4.2241) = 6.59; p <.001). 
The findings of the variance analysis made in Table 8 are presented. 

Table 8 
Analysis of Variance in Level of Students’ Trust in Human Nature According to 
Students’ use of Social Media 
Source of variance SS SD MS F p< 

Between Groups 161.92 4 40.48 

6.59 .000 Within Groups 13765.29 2241 6.14 

Total 13927.21 2245   

Table 9 shows multiple comparisons among the groups according to their use of social 
media frequency. According to the results of multiple comparison tests; university 
students’ level of trust in human nature who use social media rarely are significantly 

higher than those whose use of social media frequency is higher (  = 3.59), fewer (  = 

3.20) and much (  = 2.85). 
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Table 9 
The Multiple Comparison of Students’ Level of Trust in Human Nature According to 
Their’ use of Social Media Frequency 

  Groups  SS statistically significant from 

1 Never use 3.48 2.73 
 2 Rarely use 3.59 2.48 3*,4*** 

3 Occasionally use 3.20 2.47 2*, 

4 A lot use 2.85 2.36 2*** 
5 Too much use 3.06 2.77 

 p < * .05 **.01 ***.001 

Satisfaction with life  

It is seen that the satisfaction with life averages (  = 4.40) of university students are not 
too high or low rather it is in the middle when the descriptive statistics related to 
collected data with the satisfaction with life measuring tool are examined (see Table 10). 

Table 10 
Satisfaction with Life 

   SS 

Satisfaction with life 4.40 2.21 

Independent sample group t-test was conducted to determine whether the satisfaction 
with life level of university students varied according to gender (Table 11). According 
to the test results, the average satisfaction with life level of university students differ 
significantly by gender (t = 3.23; p <.01). The average satisfaction with life level of 

female students (  = 4.51) is significantly higher than that of male students (  = 4.18). 

Table 11 
Independent Sample Group T-Test for Satisfaction with Life According to Gender 

Group n  SS Sd t p< 

Female 1540 4.51 2.21 
2203 3.23 .001 

Male 665 4.18 2.20 

One-way analysis of variance (ANOVA) was performed to determine whether the 
average level of satisfaction with life of university students varied according to the grade 
average points (Table 12). According to the test results, satisfaction with life level of 
university students differ statistically according to grade average points (F (4.2220) = 5.46; 
p <.01). 

Table 12 
Variance between Satisfaction with Life and GPA 
Source of variance SS SD MS F p< 

Between Groups 105.96 4 26.49 

5.46 .000 Within Groups 10774.22 2220 4.85 

Total 10880.18 2224   

When the satisfaction with life averages were compared according to the grade point 

average groups (Table 13), the satisfaction with life averages (  = 4.63)  of the students 
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with grade point average of 3.00-3.49, is statistically higher than the university students 

with 2.00 or lower grade average (  = 3.94), and the students with a 2.00-2.49 grade 

point average (  = 4.15). 

Table 13  
Multiple Comparison of Satisfaction with Life Average of Students with Their GPA 

  Groups  SS statistically significant from 

1 Below 2.00 3.94 2.17 4* 
2 2.00-2.49 4.15 2.29 4* 
3 2.50-2.99 4.42 2.21 

 4 3.00-3.49 4.63 2.14 1*,2* 
5 3.50-4.00 4.80 2.03   

p < * .05 **.01 ***.001 

According to the one-way ANOVA, the satisfaction with life averages of the students do 
not differ according to the socioeconomic levels (F (4.2241) = 1.82; p> .05). 

A one-way analysis of variance (ANOVA) was conducted to determine whether the 
satisfaction with life of university students varied according to their held worldviews 
(Table 14). According to the results of the one-way ANOVA test, the satisfaction with 
life averages of the university students differ according to their held worldviews (F 

(8.2073) = 6.85; p <.01). 

Table 14 
Analysis of Variance Held Worldview and Satisfaction with Life 
Source of variance SS SD MS F p< 

Between Groups 262.92 8 32.87 

6.85 .000 Within Groups 9941.18 2073 4.80 

Total 10204.09 2081   

Looking at multiple comparisons (Table 15), students who defined themselves as 

Marxist / communist / socialist / atheist have lower satisfaction with life average (  = 

3.79), than the students who defined themselves as conservative / religious (  = 4.79), 

Kemalist/nationalist/democrat (  = 4.46) and Islamist (  = 4.73). The satisfaction with 

life average of students who define themselves as apolitical (  = 3.77) is significantly 

lower than the satisfaction with life average (  = 4.79) of students who define 
themselves as conservative / religious. 
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Table 15  
Multiple Comparison of Students’ Satisfaction with Life Averages and Worldviews 

  Groups  SS statistically significant from 

1 Conservative_religious 4.79 2.19 4***,9* 
2 Liberal_humanist 4.66 2.05 

 3 Nationalist 4.49 2.14 
 4 Marxist_Communist_atheist 3.79 2.26 1***,3*,6*,8* 

5 Anarchist 3.50 2.30 
 6 Kemalist_nationalist_social democrat 4.46 2.12 4* 

7 Ultranationalist 4.67 2.30 
 8 Islamist 4.73 2.37 4* 

9 Apolitical 3.77 2.29 1* 

p < * .05 **.01 ***.001 

According to the one-way ANOVA results, the satisfaction with life averages of students 
do not different according to the frequency of social media usage (F (4.2241): 0,611; p > 
.05). 

DISCUSSION 

Self-esteem, satisfaction with life and trust for human beings have been subject to some 
attention from the researchers dealing with issues surrounding social media, social 
capital, education and democratic citizenship. There is sound the theoretical basis for 
the interrelationship of the variable mentioned above. Indeed, as noted above, self-
esteem has emerged from findings as being a significant variable in university students’ 
use of social media frequency and other categorical variables such as gender, SES, 
worldview and GPA. 

The most notable finding in this regard is the relationship between students’ grades 
point averages and self-esteem. Findings show that a higher-grade point average means 
a higher level of self-esteem. The highest level of self-esteem is found among the 
student group which has an average of 3.50-4.00. Most previous research revealed that 
as academic performance increases, self-esteem ascends or vice versa (Erdinc & Balkıs 
(2018) uncovered that academic performance has direct and interactive effects on self-
esteem. Topcu & Leana-Tascilar (2018) also found significant relationships between 
self-esteem, motivation and success. In their regression analysis, especially self-esteem 
in fourth grade and academic self-esteem in fifth grade students were found to be 
predictive of academic achievement. Similarly, Asakereh & Yousofi (2018) also 
revealed significant positive relationships between general self-efficacy, self-esteem and 
academic achievement of Iranian foreign language teacher students. In addition, they 
discovered that self-esteem was one of the strongest predictors of academic 
achievement. These research on the association the self-esteem and students’ grade, 
academic success, academic performance or achievements support the present result. 
Self-efficacy and motivation like self-esteem are affective constructs. As noted above, 
they are intensely related with each other. Many actions, ideas or thoughts are triggered 
and resulted from our affective traits such as emotions, feelings, values, beliefs etc. Any 
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person with positive evaluation of himself or herself approaches positively, and caringly 
his or environment, the animal, the nature, and the people.  

The result shows also that gender is not a determinant variable in differentiation of 
students’ self-esteem. Contrary to the finding of this research, there are some research 
found that there is significant differentiation between self-esteem and gender. They 
found that men's self-esteem was higher than that of women (Gregg et al., 2016; 
Collison et al., 2016).  

The findings of the analysis of the data obtained from the trust in human nature. Here, 
the grade point average is also an important factor in the individuals’ trust in human 
nature. Students with a high average GPA are more inclined to trust in human nature. 
This can be explained by the fact that students with highest GPA are in a good position 
(specifically successful) in the context of their life experiences and the status they are in, 
and that they do not constitute a reason to create distrust in human nature in general.  A 
study of Romero & Gonzalez (2016) suggested that students with a higher level in 
confidence have higher academic achievement.  As mentioned above in literature, like 
self-esteem, trust creates ground on interpersonal interaction and personal experiences 
(Riker, 2017; Korsgaard, 2018). If any person has positive trust and confidence in any 
event, he or she will have a higher chance of being successful in that particular area of 
life experience.  

A similar situation was found in the analysis of data obtained through satisfaction with 
life measurement. The students with high GPA are more satisfied with their life then the 
students with average and low level of GPA.   

The most important finding about satisfaction with life comes from the differences in 
satisfaction with life according to the students' worldviews. The average satisfaction 
with life of students who define themselves as Marxist / communist / socialist / atheist 
seems to be significantly lower than the average of students who define themselves as 
conservative / religious, nationalist, Kemalist / nationalist / social democrat and Islamist. 
The average satisfaction with life of students who define themselves as apolitical is also 
significantly lower than the satisfaction with life of students who define themselves as 
conservative / religious. It is understandable that students who define themselves as 
conservative/religious are very happy with a consecutive Justice and Development Party 
(AKP is a religion oriented conservative party)’ rule of Turkey for nearly 17 years. 
Considering the age of the students, they do not know any other ruling party in their 
entire lives. Students in the worldview that exist in the people who form the basis of the 
Justice and Development Party constitute the happiest group due to the spiritual and / or 
material means that the system has presented to them.  

Those students who define their worldview as one of the extreme political groups in 
Turkey such as Marxist, Atheist and Socialist etc. do not rip the benefit of political 
power and politicians. On the contrary they feel more and more outsiders of the political 
and social system. In the period of the AKP, which has a continuous and long-term 
government practice with an Islamist (at least religious) rhetoric beyond classical 
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conservatism, the satisfaction with life of these group of students, who have spent almost 
all of their lives, will be understandably lower than those of the system. 

There is no causal relationship between social media usage intentions and frequency and 
satisfaction with life, human nature trust and satisfaction with life. Even though social 
media addiction, which is a concept representing the excessive use of the Internet, does 
not constitute the main focus of this study, social media addiction and self-esteem 
explain 20% of daily internet use people (Kırcaburun, 2016). In a similar study, it was 
found that there is a negative relationship between life satisfaction of university students 
and social media addiction. According to this result, as students' dependence on social 
media increases, life satisfaction decreases (Şahin, 2017). To put it clearly here, the 
dependent variables of the research, such as self-esteem, trust, life satisfaction, seem to 
be limited when we try to explain only the frequency of internet usage parameter when 
dealing with social media. It does not mean that the frequency of Internet use has no 
effect student’s social media usage. It would be more accurate to explain the dependent 
variables of the research together with the factors affecting the Internet and its use. 

CONCLUSION 

In present study, it is aimed at explaining the relationships among trust, self-esteem and 
satisfaction with life of university student with their social media use and some 
demographic variables. The results were clarified respectively suitable to research 
questions. The first result shows that gender is not a determinant variable in 
differentiation of students’ self-esteem.  As mentioned in discussion part, this result is 
not in line with other research findings. It can be concluded that the gender issue has to 
be resolved in relationship social media usage of university students. 

It is found that a higher average of the grades means higher self-esteem, and shows that 
the group with the highest level of self-esteem is the group with an average of 3.50-4.00. 
Moreover, according to the findings, it can be said that the students' self-esteem did not 
differ from each other according to their held worldview.  

The positive tendency of male students about their confidence in human nature is 
significantly higher than that of female students with positive attitudes toward human 
nature. The results revealed that the average academic grade average was a decisive 
variable for the positive tendency towards trust in human nature (F (4.2220) = 10.99; p 
<.001). The tendency to trust in human nature of the students with below average 2 
seems to be lower than that of the students in all other groups. Students with a GPA of 
3.00-3.49 had a significantly higher tendency to trust in human nature, significantly 
higher than GPA of 2.00-2.49 and 2.50-2.99. The highest students' tendency to trust in 
human nature was in the group with the highest-grade average. It was significantly 
higher than that of the group with the lowest grade average (2.00 and below). In this 
case, it can be said that there is a positive relationship between the grade average points 
and the positive tendency regarding trust in human nature. 

Similarly, the study aimed at testing whether university students' worldviews make a 
difference, and an evidence was reached that there was no statistically significant 
difference. It is seen that the average of level of trust in the nature of the students is 
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different according to the frequency of social media usage. Furthermore, according to 
the results of multiple comparison tests; university students’ level of trust in human 
nature who use social media rarely are significantly higher than those whose use of 
social media frequency is higher, fewer and much. 

For the test results, the average satisfaction with life level of university students differ 
significantly by gender. The average satisfaction with life level of female students is 
significantly higher than that of male students. 

In the study, it was also examined to determine whether the average level of satisfaction 
with life of university students varied according to the grade average points. According 
to the test results, satisfaction with life level of university students differ statistically 
according to grade average points. 

We tried to determine whether the satisfaction with life of university students varied 
according to their held worldviews. The satisfaction with life averages of the university 
students differ according to their held worldviews. Looking at multiple comparisons, 
students who defined themselves as Marxist / communist / socialist / atheist have lower 
satisfaction with life average, than the students who defined themselves as conservative / 
religious, Kemalist/nationalist/democrat and Islamist. The satisfaction with life average 
of students who define themselves as apolitical is significantly lower than the 
satisfaction with life average of students who define themselves as conservative / 
religious. 

SUGGESTIONS 

In the light of the findings two suggestion can be made for research and education; 

Although, it was started with good intentions to collect data from a sample that is better 
representative of the population. As explained in the method section, it was not possible 
to work with a student population that matched the layered sample selection technique 
with justified tools. It is desirable to work with a sample selected by cluster sampling 
method. 

Contrary to popular belief in society, the majority of students do not use social media 
very often. However, considering the usage purposes of users, entertainment, spending 
time and socialization are important places. For purposes of use, educational activities 
may be organized earlier in the year to raise awareness about the use of students for 
more meaningful purposes beyond time killing. 
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